
2011 Marketing Trends Survey  
Positive Economic Outlook to Drive Increased Budget for Email and Social Media

A new StrongMail survey conducted by Zoomerang from November 18 to November 29, 2010 reflects the 
attitudes of 925 business leaders in regards to their planned marketing budgets, priorities and challenges for 
2011. The data reveals an optimistic marketing outlook, with half of businesses planning to increase marketing 
budgets, and another 43% keeping them steady. Additionally, for the second year in a row, email marketing 
and social media marketing remain the top targets for increased spend.

The following charts highlight the most relevant and significant data points from the survey. More 
information on the survey can be found in the following press release distributed on December 9, 2010: 
www.strongmail.com/company/news-and-events/press_120910.php









Survey Methodology 
The StrongMail “2011 Marketing Trends” survey was conducted online by Zoomerang on behalf of  

StrongMail. The poll, which gathered feedback from 925 business leaders across a wide range of industries, 

was conducted from November 18 - 29, 2010.


